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What Makes People Travel?
Psychographics and Demographics

Psychographics is the term used to describe the market research into what motivates people to travel. These can be based on motivational needs, drives and values.

There are many motivational theories that provide information on what drives or motivates people. One of the most famous is Maslow's Hierarchy of Needs. Maslow was a psychologist who believed people were motivated based on five needs. As a person attained or felt comfortable with each level, they would then go to the next need and fulfill this until they had achieved the top level of self-actualization. If, at any time, a person's needs were not met, they would return and fulfill the need below and then climb up again. Maslow believed that people could not jump over a stage. He broke the five needs into:

· Physiological Needs: The basic survival needs of food, water, shelter, air, rest 

· Safety Needs: A feeling or sense of security and stability, of being safe from danger 

· Love Needs: A sense of belonging, which could be family, relationships and affection 

· Self-Esteem Needs: Self-confidence, recognition and success 

· Self-Actualization Needs: Self-fulfillment or realizing one's potential 

Another theory specifically relating to travel motivators, developed by Robert McIntosh, is a representation of four needs, or motivators, instead of the five that Maslow has presented. These are physical, cultural, interpersonal, and status needs. Physical needs are things like rest and relaxation. So when travelling, these needs could be met by visiting an all inclusive resort or going to warm destinations during the winter. Cultural needs are met by developing an understanding of different cultures and traditions. For the traveler, this could be a visit to Europe or Mexico and may include activities such as visiting museums and viewing the different architecture of buildings and ruins. Interpersonal needs for the traveler include meeting new people or visiting with family and friends. This could also be a convention or travelling for educational purposes. The status need causes one to strive for recognition. Perhaps just the idea that you have travelled extensively to different destinations enables the traveler to satisfy the status need.

Demographics is the term used to describe a person's income, age, occupation, location and family status, which all have an influence on motivation to travel.
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Income - The dual income family is a major contributor to the income level of most families.  They have more expendable money, that is to say, more money to spend on travel and leisure activities.

Age - Categories include children, teenagers, young adults, baby boomers, middle to late age and seniors. With more double income families travelling, it is important to create travel incentives that include children and teens. There has also been a rise in the number of young adults, or the 18-24 age group, travelling during school breaks to various destinations. The baby boomers, who are now in the middle age group, generally have more money and are able to travel more because their children are in the young adult category. Perhaps the most common age group on which the hospitality and tourism industry focuses is the middle to late age group. This age group, 55 and over, are travelling more now than ever before. They have no debts. They are free to choose where they want to go and when. Money is often not an issue. We normally see these travelers in the fall and off season months as they are free to travel any time of the year. It is generally cheaper to travel in the off season, when school age children and young adults are in school. The hospitality and tourism industry has seen many changes due to the changes in age. What was a popular destination twenty years ago may not be today. As the population changes, so too must the industry. More people are living longer so the middle to senior age population may travel longer.

Occupation - Most employers are offering their employees many more benefits now than in previous years. People working twelve hour shift work, where they may work five days or nights and then be off for five days or nights, may choose to make small trips during their off time. Some people work weekends and nights and have the weekdays to travel. More and more people are able to be flexible in their work schedules and receive more vacation time during the year than before. What we saw in the past, two week vacations during the summer has been changed to include two week paid vacations during other times of the year and often to a total of four weeks paid vacation time throughout the year. We should also look at the early retirement incentives. People who retire early are able to travel and enjoy their leisure time because of pensions and retirement funds.

Location - Where a person lives has a huge impact on when and where they decide to travel. Someone living in Toronto has the ability to take a plane to virtually anywhere at a lower price than a person living in Cape Breton who has to make connections, thus increasing the cost. Location also affects the income level of travelers. The cost of living in the Atlantic Region is lower than that of Toronto or Vancouver. Choosing to travel to Asia and the Pacific regions for someone living in British Columbia may be similar to someone in the East travelling to Europe. The closer you are to a destination, the easier it may be to get there in relation to costs and effective means of transportation.

Family Status - There are many more single parent families than in the past. This can also affect the industry. Single parent families may not be able to afford southern, warm destinations that dual income families may. These families may choose to make smaller trips, closer to home rather than to exotic destinations. They may choose to camp or stay in convenient inns with kitchenette privileges.
Questions
1. What does Psychographics describe? 
2. Who was Maslow and what did he believe?

3. Why would you have to repeat one of Maslow’s levels?

4. What were Maslow’s five needs?

5. What were the four needs described by Robert McIntosh?

6. What does Demographics describe?

7. Please explain, in your own description, why you would need the following categories to travel.

a. Income

b. Age

c. Occupation

d. Location

e. Family Status

