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Course Outcomes
Welcome to Hospitality and Tourism 110.  The general aim of the Hospitality and Tourism 110 program for New Brunswick is to provide an opportunity to master the curriculum specific outcomes while creating an appreciation for New Brunswick and its role in the hospitality and tourism industry.

Learning Outcome 1: By the end of his course, students will be able to develop and present a portfolio that shows their readiness for employment within the tourism industry.

Learning Outcome 2: By the end of this course, students will be able to create, present and market a unique local or regional tourism experience.

Learning Outcome 3: By the end of the course, students will be able to demonstrate an understanding of the tourism industry by defining the five sectors, categorizing products and experiences within each sector, and by describing both negative and positive impacts of tourism.
In following this Hospitality and Tourism 110 course, students will be expected to work on a number of skills that will enhance their ability in lifelong learning, including:

· Acquiring, organizing and evaluating material 

· Communicating information 

· Improving computer skills 

· Continuing to develop work ethic 
Outline

Unit 1 – Introduction to the Hospitality and Tourism Industry

· History and Importance of the Tourism Industry including:
· Lodging 

· Food and Beverage

· Travel
· Traveler types
· Motivations for Travel

Unit 2 – New Brunswick’s Tourism Industry
· Current and potential tourism opportunities
· Symbols of New Brunswick 
· Cultures of New Brunswick
· Events and festivals
· Ecological Factors
· Exports
· Five Scenic Drives of New Brunswick
Unit 3 -   Five Sectors of the Hospitality and Tourism Industry

· Accommodation 

· Food and Beverage Services
· Recreation and Entertainment 
· Transportation 

· Travel Services
Unit 4 -   Careers

· Positions within the Industry and Education Required
· Professionalism 

· Employability Skills
· Resume and Cover Letter

· Interview skills

Unit 5 –Communication and Marketing Techniques used in the Tourism Industry
· Customer/guest preferences, requirements and interests
· Communication Skills
· Create a unique local or regional tourism experience

· Create a marketing strategy for your unique tourism experience

Marking Scheme

Plagiarism (copying of the words or ideas of others) will be grounds for awarding a zero on the plagiarized work. Copying from another student may result in both assignments being assigned a zero.  

All research assignments must have works cited.

Your final mark will be based on the following breakdown of percentages:

Homework and Class Mark



10 %

Projects and Assignments



40%
Quizzes and Tests




20 %

Exam






30 %

Total                                                         


100%

Attendance

The pace of this course will be rapid; students will be expected to maintain excellent attendance.  In the event of an absence, students are responsible for all missed work.

