Marketing
What does one think of when the word marketing is heard?  When most people think about marketing, they immediately think of a car salesperson, high-pressure sales or gimmicks.  This gives marketing a negative image.  There is a lot more to marketing than just sales and advertising. Marketing helps to identify customers and match products or services to customers' needs.  It provides the company with insight regarding the customer's perspective.  Marketing involves the whole picture of getting the product and/or services to and from customers or clients, including selling and promotion of the product or service.

There are courses that focus only on marketing strategies and how to effectively create a market for products.  We will briefly touch on the principles of marketing, including how the market can be segmented (or divided), the way in which segmentation is used to promote and sell the service or product and the benefits and limitations of segmentation.  Finally, we will focus on the way the product is promoted, specifically the various types of advertisement mediums.

The key to a successful hospitality and tourism industry is meeting the customer's needs, wants and desires.  In order to do this, the industry must be made aware of what the customer is looking for at a particular time.
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For example, Ray Krok developed McDonald's in the 1950's to fulfill a desire for fast food.  Walt Disney focused on the family entertainment theme, and Marriott created a hotel chain based on customers' requests.

If the customer's perceptions, needs, wants and desires change, the service industry must be flexible and adapt in order to remain successful.  Not all people have the same needs and wants.  It is important to look at the trends of the hospitality and tourism industry to see the different markets.

Segmentation:

The goal of marketing is the provision of a product or service based on a customer's needs and wants. When marketing a product or service (mode of transportation, a restaurant or a type of accommodation), five questions need to be asked and answered in order to make an effective plan:

· Where is the client? 

· Where would they like to be? 

· How do they get there? 

· How do we make sure they do get there? 

· And how do we know if our plan was successful? 

Addressing these questions involves long-term planning and continuous evaluation.  Generally, a term of five years is an approximated time frame in the hospitality and tourism industry.  Satisfying the customer needs, wants and desires is the key to having a successful product or service.  Reviewing and re-evaluating marketing strategies is important.

Customers create trends based on their needs, wants and motivations, and trends continually change. These changes may be a result of changing demographics, values and lifestyles. Therefore, it is necessary to constantly monitor and evaluate the changing behaviors of the customer. Not adapting to customers' needs, wants and desires can very quickly put a successful organization out of business.

How do we know what the customer's needs are?
The market can be divided, or segmented, into the following categories:

· Geographics
· Demographics 

· Purpose of trip 

· Psychographics 

· Behavior 

· Product 

· Distribution 

Like any other method of analysis and evaluation, segmentation has its pros and cons.

Benefits of Segmentation
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 Best use of marketing dollars
[image: image2.png]


 Clear image of potential customers based on their needs and wants
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 Effective strategies for the target groups
[image: image4.png]


 Advertisement geared toward potential customers

Disadvantages of Segmentation
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 More expensive
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 Difficult to choose the best target group
[image: image7.png]


 Can be too broad or too limiting
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 Not able to reach target groups that are small or based on fads

Questions:  

1. What does marketing help identify and what does it provide?

2.  What is the key to a successful hospitality and tourism industry?

3. To meet customer’s needs, what do you have to be aware of?

4. Who is Ray Krok?

5. What does the H&T industry have to be to remain successful?

6. Why do trends have to be considered?

7. What are five questions that have to be answered in order to make an effective marketing plan?

8. What three things need to be satisfied to have a successful product or service?

9. Why do trends change?

10. Name 7 examples of categories the markets can be divided into?

11. List a benefit/disadvantage of segmenting the market?
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